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No de Reg. de Univ. del Ministerio de Educación 036                                                                  UNIVERSIDAD CARLOS III DE MADRID 
Código Reg. Nacional de Universidades 28042292                                                                        Ronda de Toledo, 1 – 28005 Madrid 
                                                                                                                                                                                                                 (España) 
 

 
 
 
December 1, 2020 
 
 
 
Dr. Mercedes Esteban Bravo, Director of the Master’s in Marketing at 
Universidad Carlos III de Madrid (UC3M) 

 
 
 
 
To Whom It May Concern: 
 
This letter is to certify that Mr. TOM TRUXIUS, with Passport / ID number C74VL67WW, 
holds a M.Sc. in Marketing at University Carlos III de Madrid, graduated in July 2020. 
 
In Spain, this program is called official master's degree (“Master Universitario” in 
Spanish), and have the endorsement of the Spanish State1, and is recognized in all 
universities in the European Higher Education Area, EHEA.  
 
Sincerely,  
 

 

 

 
Mercedes Esteban Bravo 
Full Professor in Marketing and Market Research 
Director Master's degree in Marketing 
Department of Business Administration 
UC3M-Universidad Carlos III de Madridmercedes.esteban@uc3m.es 

 

                                                           
1 See its inclusion in the RUCT by the Spanish State,  

https://www.educacion.gob.es/ruct/estudio.action?codigoCiclo=SC&codigoTipo=M&CodigoEstudio=4313138&actu

al=estudios. This endorsement guarantees their quality as it is subjected to a full evaluation by the Spanish 
State. 
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CERTIFICACIÓN ACADÉMICA OFICIAL

ACADEMIC RECORD

Universidad Carlos III de Madrid

Don MARCOS VAQUER CABALLERIA, Secretario General de la Universidad Carlos III de Madrid,
CERTIFICA los siguientes datos académicos y personales que constan en las bases de datos y archivos de la
universidad

Mr. MARCOS VAQUER CABALLERIA, General Secretary of the Universidad Carlos III de Madrid,
HEREBY CERTIFIES the academic and personal information contained in the University's databases and
archives

Nombre del Estudiante

First Name of Student
TOM

Apellidos

Surname
TRUXIUS

DNI/Pasaporte

N.I.D./Passport
Number

C74VL67WW

Plan de Estudios

Study Program

Máster Universitario en Marketing

Master in Marketing

Facultad/Escuela

Faculty/School

Centro de Postgrado

School of Graduate Studies

El estudiante ha superado en Julio de 2020 todos los créditos necesarios para la obtención del título (Nº
total de créditos superados: 60)

As of 2020, July the student has passed all credits required to obtain the Diploma (Total number of
credits passed: 60)

Código
Asignatura

Course
Code

Asignatura
Subject

Año Académico
Academic year

Calificación
Grade

17838 Comercio y marketing internacional

3,0 créditos (Optativa,Segundo ciclo,Primer curso) Realizada en Inglés

2019/20 7,0

NOTABLE

International Marketing and Trade

3,0 credits (Electives,Second cycle,First year) Taught in English

GOOD

16248 Desarrollo de Nuevos Productos

3,0 créditos (Optativa,Segundo ciclo,Primer curso) Realizada en Inglés

2019/20 8,8

NOTABLE

New product development

3,0 credits (Electives,Second cycle,First year) Taught in English

GOOD
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Código
Asignatura

Course
Code

Asignatura
Subject

Año Académico
Academic year

Calificación
Grade

16249 Gestión de Precios

3,0 créditos (Optativa,Segundo ciclo,Primer curso) Realizada en Inglés

2019/20 7,7

NOTABLE

Pricing

3,0 credits (Electives,Second cycle,First year) Taught in English

GOOD

17835 Gestión de producto y marca

3,0 créditos (Optativa,Segundo ciclo,Primer curso) Realizada en Inglés

2019/20 8,9

NOTABLE

Product and Brand Management

3,0 credits (Electives,Second cycle,First year) Taught in English

GOOD

16238 Habilidades Empresariales y Liderazgo

3,0 créditos (Optativa,Segundo ciclo,Primer curso) Realizada en Inglés

2019/20 8,2

NOTABLE

Management skills and Leaderships

3,0 credits (Electives,Second cycle,First year) Taught in English

GOOD

17836 Marketing Digital

3,0 créditos (Optativa,Segundo ciclo,Primer curso) Realizada en Inglés

2019/20 8,4

NOTABLE

Digital Marketing

3,0 credits (Electives,Second cycle,First year) Taught in English

GOOD

16242 Temas Avanzados en Marketing

3,0 créditos (Optativa,Segundo ciclo,Primer curso) Realizada en Inglés

2019/20 9,0

SOBRESALIENTE

Advanced topics in marketing

3,0 credits (Electives,Second cycle,First year) Taught in English

EXCELLENT

16226 Análisis de Datos en Marketing

3,0 créditos (Obligatoria,Segundo ciclo,Primer curso) Realizada en Inglés

2019/20 7,0

NOTABLE

Data analysis in marketing

3,0 credits (Compulsory,Second cycle,First year) Taught in English

GOOD

16231 Análisis del Mercado e Investigación Experimental

3,0 créditos (Obligatoria,Segundo ciclo,Primer curso) Realizada en Inglés

2019/20 8,0

NOTABLE

Market Analysis and Experimental Research

3,0 credits (Compulsory,Second cycle,First year) Taught in English

GOOD

16228 Comportamiento del Consumidor

3,0 créditos (Obligatoria,Segundo ciclo,Primer curso) Realizada en Inglés

2019/20 7,6

NOTABLE
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Código
Asignatura

Course
Code

Asignatura
Subject

Año Académico
Academic year

Calificación
Grade

Consumer Behaviour

3,0 credits (Compulsory,Second cycle,First year) Taught in English

GOOD

16233 Comunicación y Publicidad

3,0 créditos (Obligatoria,Segundo ciclo,Primer curso) Realizada en Inglés

2019/20 8,6

NOTABLE

Communication and Advertising

3,0 credits (Compulsory,Second cycle,First year) Taught in English

GOOD

16234 Control y Plan de Marketing

3,0 créditos (Obligatoria,Segundo ciclo,Primer curso) Realizada en Inglés

2019/20 9,2

SOBRESALIENTE

Marketing Plan and Control

3,0 credits (Compulsory,Second cycle,First year) Taught in English

EXCELLENT

16229 Dirección de Marketing

3,0 créditos (Obligatoria,Segundo ciclo,Primer curso) Realizada en Inglés

2019/20 8,5

NOTABLE

Marketing Management

3,0 credits (Compulsory,Second cycle,First year) Taught in English

GOOD

16227 Economía para la Empresa

3,0 créditos (Obligatoria,Segundo ciclo,Primer curso) Realizada en Inglés

2019/20 8,4

NOTABLE

Economics for Business

3,0 credits (Compulsory,Second cycle,First year) Taught in English

GOOD

16230 Gestión de Canales de Distribución

3,0 créditos (Obligatoria,Segundo ciclo,Primer curso) Realizada en Inglés

2019/20 9,8

MATRÍCULA
HONOR

Retail and Channel Management

3,0 credits (Compulsory,Second cycle,First year) Taught in English

HONOURS

17830 Gestión de las relaciones con los clientes y Inteligencia Empresarial

3,0 créditos (Obligatoria,Segundo ciclo,Primer curso) Realizada en Inglés

2019/20 8,2

NOTABLE

CRM and Business Intelligence

3,0 credits (Compulsory,Second cycle,First year) Taught in English

GOOD

16224 Márketing Estratégico

3,0 créditos (Obligatoria,Segundo ciclo,Primer curso) Realizada en Inglés

2019/20 7,2

NOTABLE

Strategic Marketing

3,0 credits (Compulsory,Second cycle,First year) Taught in English

GOOD

TOM TRUXIUS , con /with DNI/N.I.D. C74VL67WW - Página/Page 3 de/of 5

I
D
 
D
O
C
U
M
E
N
T
O
:
 
f
3
+
N
w
B
s
4
+
E
3
F
o
I
L
7
U
d
s
n
C
6
2
T
M
f
o
=

V
er

ifi
ca

ci
ón

 c
ód

ig
o:

 h
ttp

s:
//w

w
w

.u
c3

m
.g

ob
.e

s/
ve

rif
ic

ac
io

n



FIRMADO POR FECHA FIRMA

SECRETARIO GENERAL 05-08-2020 12:09:13

Sello de tiempo TS@ - @firma 05-08-2020 12:09:15
C/ Madrid, 126-128 GETAFE - Madrid - 28903. Tfno.: 916249500 Fax.: 916249500 - https://www.uc3m.gob.es

Página: 4 / 5

Código
Asignatura

Course
Code

Asignatura
Subject

Año Académico
Academic year

Calificación
Grade

16225 Métodos Cualitativos y Análisis de Encuestas

3,0 créditos (Obligatoria,Segundo ciclo,Primer curso) Realizada en Inglés

2019/20 7,7

NOTABLE

Qualitative Methods and Survey Analysis

3,0 credits (Compulsory,Second cycle,First year) Taught in English

GOOD

16235 Trabajo Fin de Master: Brand Authenticity: Investigating the Differential Effect
on Hedonic vs. Utilitarian Products

6,0 créditos (Trabajo Fin de Máster,Segundo ciclo,Primer curso)

2019/20 9,1

SOBRESALIENTE

Master's Thesis: Brand Authenticity: Investigating the Differential Effect on
Hedonic vs. Utilitarian Products

6,0 credits (Master Final Project,Second cycle,First year)

EXCELLENT

Con fecha 3/7/2020 defendió el Trabajo Fin de Máster con el título: "Brand Authenticity: Investigating the
Differential Effect on Hedonic vs. Utilitarian Products" y obtuvo la calificación de (SOBRESALIENTE).

On 7/3/2020 the student defended the final master's thesis entitled: "Brand Authenticity: Investigating the
Differential Effect on Hedonic vs. Utilitarian Products" and was awarded the grade of (EXCELLENT).

Nota media de las asignaturas superadas, en escala de 0 a 10.
Average Grade of all courses passed, based on a grading scale of 0 to 10.

Nota Media:
8,32

NOTABLE

Grade Average: GOOD
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Descripción del sistema de calificaciones en escala de 10 puntos

Description of the 10-point grading system

El rendimiento del estudiante es evaluado mediante una escala de calificaciones de 10 puntos, donde 5 es la calificación mínima para
aprobar. La calificación se puede expresar alfabéticamente de la siguiente manera:

The student's perfomance is assessed using a 10-point grading scale where 5 is the minimum grade to pass. Grades may be expressed in
words as follows:

NO PRESENTADO = NP. El estudiante no ha realizado el examen

ABSENT = NP. The student did not take the exam.

SUSPENSO (desde 0 hasta 4,9). Se require un mayor trabajo por parte del estudiante.

FAIL (from 0 to 4.9). Considerable additional work is required. The student must retake the exam.

APROBADO (desde 5,0 hasta 6,9). Conocimiento satisfactorio de la materia.

PASS (from 5.0 to 6.9). Satisfactory knowledge of the course content.

NOTABLE (desde 7,0 hasta 8,9). Estudiante que demuestra un profundo conocimiento del contenido del curso.

GOOD (from 7.0 to 8.9). Student demostrates a thorough knowledge of the course content.

SOBRESALIENTE (desde 9,0 a 10,0). Destacada realización de la prueba de evaluación.

EXCELLENT (from 9.0 to 10.0). Outstanding performance

MATRICULA DE HONOR (desde 9,0 a 10,0). Realización excepcional de la prueba de evaluación.

HONOURS (from 9.0 to 10.0). Excepcional performance

Y para que así conste, se expide la presente certificación

And, in witness whereof, the following transcript is hereby issued

Nota: Por favor, tenga en cuenta que la versión inglesa solamente tiene un fin informativo. Únicamente el español
surte efectos oficiales en España.

NB:Please note that the English version is for informational pursposes only. The Spanish-language document is
legally binding.
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Nexo Internacional 

Facultad de Economía y Negocios 
Universidad de Chile 

Diagonal Paraguay 205  
Edificio Corporativo, 2do Piso  

Santiago 8330015, Chile 

+56 2 2978 3920 
 

 

 

 
  

 QUALIFICATION REPORT 

 
I hereby declare Mr. Tom Truxius, student of Rhine-Waal University of Applied Sciences, Germany, to have taken 
courses during the Academic Period of March-July 2016, at the School of Economics and Business of the University of Chile, 
under the Exchange Program held between both Institutions. His registered grade results are indicated below: 

       
Period Course Grade 

 

Credits 

March - July 2016 INTERNATIONAL MARKETING 6,2 
 

6 

 
INTERCULTURAL BUSINESS CHALLENGES IN LATIN AMERICA 6,5 

 
6 

 
LATIN AMERICA IN WORLD'S AFFAIRS 6,1 

 
6 

 
Evaluation is expressed on a scale of 1.0 to 7.0. The grade equivalents are as follows:  
 
1.0 to 1.9 Bad 3.0 to 3.9 Unsatisfactory 5.0 to 6.0 Good 6.6 to 7.0 Excellent 

2.0 to 2.9 Insufficient 4.0 to 4.9 Satisfactory 6.1 to 6.5 Very good  

   
The minimum passing grade is 4.0 or above. 
 
 
Credits:One credit corresponds to 24 hours of academic work per semester. 
R: Failed Subject. 
 
This grade transcript is presented to Rhine-Waal University of Applied Sciences, Germany. 
 
This document is validated by signature, stamp and is without ammendments. It is recorded on one page only. 
 
 
 
 

 
 
 

 

 

 

 

 

Stephanie Dazin 

Head of the International Office 
 

 
 
Santiago, July 2016. 

SD 
 






















